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AFFIDAVIT OF DR. MICHAEL T. MOTLEY 

 Having been duly sworn, the following is true to the best of my knowledge, information, 

and belief: 

1. If called to the stand, I am competent to testify to the contents herein.

2. This Affidavit is based on my personal knowledge unless otherwise indicated.

                                                          *****
93.  Many of my opinions herein are empirical questions.  That is to say, it is 
possible to conduct social-scientific research to test the hypothesis (or opinion) that 
the inattentional and subliminal stimuli in Drive (and in the Nike ad) discussed above 
do indeed have the effects predicted above on individuals already predisposed 
toward anti-Semitism.  And it is possible to run the same test for subjects more 
neutral toward Jews.  In fact, as a social scientist, I seriously considered running just 
such an experiment.  I am confident, however, that such a study would not be 
allowed by the Human Subjects Committee, i.e., Instututional Review Board
(IRB) of my institution (University of California at Davis).  I sat on that IRB for over 30 
years, and Chaired it for several years.  I am confident that the IRB would consider it 
unethical to expose subjects (usually college sophomores) to the stimuli discussed 
above because of the chance that such exposure would trigger or exacerbate biases 
toward Jews.  It is my opinion that the use of those symbols is unethical for the same 
reason in Drive and in the Nike ad.

                                           ******                                                   
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